Why do we have interviews?
• Provide another insight on issues
• To provide variety in the content offered to the audience
• To add credibility/authenticity to a story
• To get greater insight on an issue
• To include a major part of the music industry in the conversation
• To include the voices of people who aren’t represented

Why don’t we have interviews?
• For the sake of it
• To fill in time
• For promotion (without any benefit to SYN)

Why do interviewees come on air?
• To promote a gig, song, good old fashioned
hoedown
• To add credibility to themselves
• It is a genuinely fun way for them to spend
their time
• To make sure their point of view is
conveyed in their own words
• Because they have the knowledge
• To build their profile, promote themselves,
their music, their production, their
products
• As practice - for an up and coming artists,
appearing on community radio can be
good training

How to get an interview for yourself
• Contact your talent well ahead of your planned time for the interview (via email, phone or social media)
• When finding talent - be resourceful
• Not everyone will have an email address publicly listed online
• Slide into their DM’s if there is no other way to contact them
• Be resourceful, but be respectful.
•

Don’t hassle people too much but let them know that their point of view is important and you would value having them as part of your show

• Explain who you are
• Explain where you’re from (station/program), what time the show is on, what channel it’s on
• Also explain what SYN is - community media organisation for young people
•

SYN has a pretty good reputation but not everyone knows who we are (especially interstate and international people, or people outside of
community media)

• Explain your story and angle and what you want from them – be specific
• Specify if it is pre-recorded or live and how long you expect it to take
• Exchange contact details and agree on an appropriate time to interview

• Notify Talks
•

Matilda to discuss why this is important, what she does, an appropriate way to contact people

How to get an interview for yourself: sample
• The following are two messages I sent requesting an interview for an All The Best story. I sent the first via Instagram and didn’t
receive a reply for a few days, so sent the second to one of the women via Facebook.
• “Hey Nikki and Tamzen I hope you're both well 😊 I'm getting in touch because I'm a freelance radio maker and I'm super
interested in your Fringe event and I think it would make a really interesting radio/podcast story. I pitched the idea for a story to
the radio show/podcast All The Best (allthebestradio.com) and they think it sounds cool too.

I've been out of Melbourne for a few days so I haven't had a chance to come by yet, but I was hoping to come by this afternoon to
check it out, get some audio and maybe talk to some passers by.
I was wondering if it was okay with the two of you that I come by and do some recording this afternoon and maybe over the next
few days? I'd also love to meet with you after it's all finished to talk about the project and your experience. Let me know if this
sounds like something you'd be interested in being part in!”
------------------------------------------------------------------------------------------------------------------------------------------------------------------• “Hey Tamzen, I hope you’re well. I’m not sure if you saw the message I sent to the Display Lyfe Instagram a few days ago, but
basically what I said was that I’m a freelance radio maker and I’m really interested in making a radio story about your Fringe event
for the radio show/podcast All The Best (allthebestradio.com). From what I saw (both IRL and online), I thought the event was a
really creative way to explore internet celebrities and I’d be really keen to chat to you and Nikki sometime about the event and
your motivations for it, what you hoped to achieve, what your experience was like in the window etc etc. Please let me know if this
sounds like something you and Nikki would be interested in being part in and chatting to me about. Cheers!”

Matilda
• What is Talks?
• What do you do?
• The relationship between SYN and publicists?
• When you're doing interviews/engaging with publicists it’s extremely
important that you remember you're representing SYN
• What volunteers can do to help you (this post)

How to identify talent
• Why you might approach talent:
• They either agree or disagree with your line of thought/angle
• They are involved in a band that fits with your show’s genre
• They are involved in a group/community group/activity that your fits with
your show’s genre

• You want your talent to fit in with your show, a great interview isn’t
one that happens just because

How to prepare
• Poor presentation is always prevented with preparation
• In the time before your interview do your research on a
musician/comedian/expert, read about them personally but also consume their
work. This includes music, articles, essays, photographs, paintings, standup acts.
• To stand out, look for the nuance. If an artist has been interviewed a lot, they
have likely been asked the same questions time and time again. Try to think of
something they haven’t been asked before.

• When I was volunteering I interviewed my favourite band Jackie Onassis. They have a line in
one of their songs that goes “anyone who makes this shit into a movie gets an invitation” so I
asked them “if there was a movie made about you - who would play you? And that was a
really fun question

• Also look for opportunities to demonstrate you’ve done your research. If you’re
interviewing a band they’ve probably answered the same question many times try and think of something they’ve never been asked before
• PLAY: The Unbearable Lightness of Being Hungry

How to prepare
• Remember why exactly you are interviewing them, why talk about details you can
find in a Wikipedia article when the reason you’re interviewing them about their
upcoming comedy show?
• Warm up your interviewee first – don’t make your first question “your album was
inspired by the death of both of your parents in a gruesome escalator accident.
How does it feel to be an orphan?”
• Start easy and warm them up first
• Once you have a couple of questions it is time to construct a narrative, or flow, to
the interview. A narrative is the vehicle that enables you to reach the goal of your
interview.
• This is the time to consider how long you want the interview to go for as a final
product and should give you a guide for how many questions you should have.
• The length of your interview will depend on what it’s for and if it’s live or prerecorded

How to prepare
• Try to design your questions in a way where your interviewee will give you a good answer

• There are two ways you can go about getting the most out of your interviews.
•

To craft open ended questions and to use great directive terms.

• So ‘open ended questions’ are questions that can’t be answered with a yes or no response, which can be the instinct of nervous or
disinterested talent.
• Here are some examples
•
•

Have you enjoyed the festival so far? OR What have you enjoyed the most about the festival so far?
Are you happy that university fee deregulation has been scrapped? OR What does the university fee deregulation mean for you?

• Secondly, you can craft your directive terms (the bits of the question that instruct your talent) so that the onus is on them to
explain.
• Great directive terms include
•
•
•
•
•
•
•
•

Tell me...
Explain to me...
Break down for me...
Describe for me...
Tell me how this compares to...
What defines for you...
What is your prediction for…
PLAY: In Joke

How to prepare
• Try to avoid putting words into your interviewee’s mouth e.g “I know you were
living in California when you wrote Pristine Alley, did that have a lot to do with
how the album sounded?”

• A better way to approach this would be to say “was there anything that influenced the way
Pristine Alley sounded?” and if you don’t get much from their answer, probe them a bit more
to be like “what about living in California, did the sea breezes and legalised cannabis have
anything to do with what you were producing?”
• This also gives you an opportunity to show off your knowledge and research, without being
too in their face about it.

• Example of this: Episode #38 of Tape with Alex Blumberg - at 11:00 minutes the
interviewer sets up a question by giving a lot of context to why he’s asking it - in a
situation like this it’s important to explain it in these terms to give context. If he’d
simply just said “so I heard you had a lot of opposition to the testosterone
episode, tell me about that,” people wouldn’t have known what he was talking
about
• PLAY: Tape feat. Alex Blumberg

In the interview
• Make sure they know they’re being recorded and they consent to it

• It can be as simple as recording ‘My name is Geoff and I give consent to this interview being recorded, broadcast and published
digitally.’
• For vox pops and in-studio prerecords, keep this audio out of the final but retain it for your records
• For interviews with U18s written parental consent is required.
• Start with some icebreaking questions, keeping with the style of the interview
• Icebreaking is ideal for prerecords as it means you can edit this out later on
• You can icebreak on air but don’t dwell on these questions, even though it settles you and your talent into the interview it isn’t
great content
•
•
•
•

Examples of icebreaking questions:
“So you had a gig last night, how did it go?”
“Was the crowd into it?”
“How is the tour going so far?”

• Make it clear to the talent when the interview will begin, let them know that they have the freedom to ask for something to be
deleted or not broadcast.
• Before the interview starts also ask if there is anything they don’t want to talk about. This will save you from any awkward
moments later on and they will appreciate the chance to set some boundaries

In the interview
• If you have a pre-recorded interview, particularly with an individual who isn’t usually featured in
interviews, have them introduce themselves on the recording by place and name, this lends to
the story telling style of interviewing.
• Continuing with the ‘introduction’ part of the interview, have the talent explain what they do as if
no one as ever heard of it before. This is optimal for interviews that are outside of music
interviews.
• My name is Pete and I am a Park Preservation and Rejuvenation Officer for Melbourne City
Council, I’m the bloke who makes sure the sprinklers turn on and puts the plastic guards around
the trunks of trees.
• People bloody love talking about themselves and probably have over time worked out how to
explain what they do to people.
• Once you’re underway, you can start really getting into your prepared questions and narrative.
• While you should try and stick to the prepared questions, remember that this is a convo, don’t
spend to much time looking ahead to the next question. A normal convo has back and forth, it
makes sense for you to respond to a interviewee’s response.

In the interview
• Also, like in a convo, if something doesn’t make sense or assumes knowledge, then it would be normal for you to ask a question. If
your talent happens to mention something that you think might be complex for your audience just ask them to explain that term
or elaborate.
•

PLAY: Art Smitten

• It’s okay if you don’t know everything – if you don’t know something there’s a good chance your audience won’t either
• Sometimes an interviewee might give you a ‘lead’, a nugget of information that just comes out of their response.
• I started working in parks after my experience working as a funeral director, I always admired the flowers in the Potstina Cemetery.
• This example is pretty blunt, who wouldn’t then want to ask Pete about his time as a funeral director?
• Leads rarely ever follow the narrative and can be dismissed easily but can make an interview so much more personable, if you
think a lead can go somewhere, follow it.
•

PLAY: Download This Show - Marc Fennell interview with Mia Freedman

• Another way to get a really compelling piece of information is to allow for a quick pause at the end of a talent’s question. Let them
fill in the gap.
• Don’t be afraid to feel a bit awkward
•

Louis Theroux

• Ask your interviewee how they feel about something

In the interview
• In both following a lead and leaving a space, make sure that you know
where the convo is going next and don’t be afraid to bring things back
to the narrative. You’re the only one who can make sure that you
reach your desired aim.
• Take notes during the interview. Your interviewee may mention
something mid sentence you want to come back to you later on and it
will be a lot easier to remember their point if you write it down
• Thank your guest and offer to send them a copy.
• For pre-recorded phone, in studio and vox pop segments, make it
clear when you’ve finished an interview, always clue in your listener
as to what is going on.

In the interview
• Try and focus all attention onto the talent, saying ‘uhhuh’ and
‘yeahhh’ can be jarring in some interviews (and a pain to edit)
• If out of the studio, avoid external sound like music or construction
work, it’ll be obvious in your edit.
• Check your recording device, Zoom or Edit PC occasionally to make
sure you’re recording. Beware the gain!

Afterwards
• This depends on whether your interview went live to air, or if it was
pre-recorded to go into a package.
• If it went live to air, make sure it’s online soon afterwards
• Treat each interview as a learning experience – even if you think it’s a
bad interview, still keep a copy. Listen to it in 6 months > a year’s time
and see how much you’ve improved
• PLAY: Ira Glass

Editing
• Next month’s Content Lab will focus on editing and producing creative
audio packages – come along!

Questions?
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