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WHO IS INVOLVED WITH SYN?
AGE & GENDER
Average age
22 years old
Male
49.15%

According to a survey conducted in
June 2013, the gender ratio of SYN
volunteers is fairly balanced with a
small outlier identifying as ‘other’.

500

Female
49.15%

YOUNG VICTORIANS
INVOLVED IN MEDIA
LEARNING PER YEAR

Other
1.7%

EDUCATION
University
68.75%
TAFE
6.25%
High school
20.54%
Elsewhere
4.46%

FIELD OF STUDY
Media, Journalism, Marketing, Design, Art
Business, Commerce, Management
Humanities, Social & Political Sciences
Law
Health Sciences
Engineering, Science
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Two thirds of all survey
participants are studying;
most are university and
high school students.

48

RADIO TIMESLOTS
DEDICATED TO SCHOOLS
WITH 480 HRS OF STUDENT
CONTENT PER YEAR

A majority of the participants
are studying courses relative
to creative industries.

23

RADIO TIMESLOTS
DEDICATED TO DIVERSITY
PROGRAMS PER YEAR

WHO IS LISTENING TO SYN?
DEMOGRAPHIC
Target Audience
12-25 year olds in Melbourne, Victoria

LISTENERSHIP
5.4 out of 10 SYN listeners are
12-25 years old, which shows
that SYN is well skewed to the
culture, ideas and perspectives
of younger listeners.

80,000

PEOPLE LISTEN TO SYN RADIO
ON A DAILY TO WEEKLY BASIS
*ACCORDING TO MCNAIR INGENUITY RESEARCH FROM 2009

COMMUNITY
Besides the target audience, trainees,
participants and their families, friends
and teachers, as well as schools, local
businesses and community groups tune in
to SYN on a regular basis.

12.3 HOURS
IS THE AVERAGE TUNE IN TIME
FOR SYN LISTENERS PER WEEK
*ACCORDING TO MCNAIR INGENUITY RESEARCH FROM 2009

Listeners of SYN 90.7 FM are
more likely to listen to online
radio and podcast programs.

SYN Sponsorship
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HISTORY, VALUES, PLATFORMS
HISTORY
SYN Media (Student Youth Network Inc.) was formed
in 2000 as a result of a merger between two youth
radio projects: 3TD (an AM station run by high
school students from Thornbury-Darebin Secondary
College) and SRA (Student Radio Association), the
RMIT University radio station that also spawned
3RRR in 1976.
The newly created SYN established its home at RMIT
University’s City Campus, and the university remains
a key partner of SYN.
In December 2000 the ABA (now ACMA) auctioned
a new licence for a commercial FM broadcaster to
serve the Melbourne market. The winning bid was
$78 million, purchased by DMG, launching Nova 100
the following year. In December 2001, following a
competitive bidding process, the ABA awarded SYN
a Melbourne-wide FM community radio broadcasting
licence to transmit at the same signal power. Given
the commercial value of the licence and the strong
competition from 26 aspirant broadcasters, this
was a monumental achievement for a fledgling
organisation (only two FM licences and one AM
licence were awarded).
After an intense twelve-month period focused on
raising one million dollars to purchase and set up the
necessary infrastructure, SYN 90.7 FM commenced
permanent broadcasting at midday on the 28th of
January, 2003.
In the time since SYN began full-time broadcasting,
it is estimated that over 12,000 young people have
been directly involved in SYN, many of whom have
gone on to work in the creative and media industries.
SYN has an estimated listening audience of 80,000
people per week (McNair Ingenuity Research, May
2009) and an average of 5000 viewers each time a
SYN television program airs on C31 (OzTam, July
2009), it is clear that SYN is resonating strongly with
the Melbourne youth community.
SYN has won several awards from the Community
Broadcasting Association of Australia, including
the prestigious Tony Staley Award, for its dedicated
service to the youth community of Melbourne. Many
of SYN’s media learning programs are also utilised by
community organisations across Australia.
SYN is moving into an exciting future, embracing new
technologies, and always staying true to our purpose:
creating training and broadcast opportunities for
young Australians.
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VALUES
Access
SYN provides open access for all
young people to participate in its
community.
Independence
SYN produces content free from
commercial and other external
pressures.
Participation
SYN supports young people to take
charge of media creation, training
and governance.
Diversity
SYN actively encourages a range
of youth perspectives, cultures and
ideas.
Innovation
SYN celebrates quality, and
supports creativity and flexibility in
its programming and operations.

PLATFORMS
SYN’s programming is dynamic
and diverse, changing every 13
weeks, adapting and tapping
directly into a constantly
changing youth culture.

FIND US ON

90.7FM,

DIGITAL RADIO,
SYN.ORG.AU
& CHANNEL 31

SYN SPONSORSHIP RATES
If you’re running a business, event or organisation and you want to reach young people,
you should take advantage of SYN’s on-air sponsorship packages.
Our radio, TV and web audiences are engaged and active young people.
Send them your message by becoming a SYN sponsor.

PRODUCTION

PRICE

BENEFITS

CSA Production
1x 30 second Radio spot

$100 + GST

SYN can produce high-quality radio spots
to promote your not-for-profit event or
organisation (conditions apply).

Sponsorship Production
1x 30 second Radio spot

$250 + GST

SYN can produce high-quality radio spots
to suit your needs and target audience.

Pro-rata rates are available for TV production. Simply email gm@syn.org.au
Already have your own broadcast quality TV/Radio ad ready? No problem! Simply send it in with your sponsorship request.

INDIVIDUAL SPOT RATES*

PRICE

Peak 30-second Radio spot
Peak 30-second TV spot
Peak 15-second TV spot

$20 + GST
$40 + GST
$20 + GST

Pro-rata rates are available for 45-second and 60-second spots.*Production not included.

BASIC PACKAGES**

PRICE

BENEFITS

Radio
Television
Television
Online

$400 + GST
$650 + GST
$400 + GST
$100 + GST

20x 30-sec radio spots
20x 30-sec peak TV spots
20x 15-sec peak TV spots
Front page web banner ad (1 month)

**Radio Production - Purchase a SYN Radio package and we will produce a radio spot for you at a
discounted rate of $45 + GST. (Normally $100 + GST)

SYN NETWORK PACKAGES

PRICE

BENEFITS

eNews

$200 + GST

Tuesdays - Weekly newsletter sent out to over
5,200 SYN audience members.

Volunteer Newsletter

$165 + GST

Thursdays - Weekly newsletter sent to over
1,100 SYN Members.

Facebook page (public)

$200 + GST

www.facebook.com/synmedia - Promote
your business or product to over 5,400 fans
including SYN’s supporters, members, trainees
and partners.

Facebook page (internal)

$165 + GST

Promote your business or product to over 500
core SYN volunteers.

EVENT SPONSORSHIP
SYN often holds events such as the annual SYN Awards. If you would like to become an
event sponsor, please email admin@syn.org.au
Questions? Want to book? Email sponsorship@syn.org.au or call 9925 4747.
SYN Sponsorship
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