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“In seeking truth you have 

to get both sides of a 

story”
– Walter Cronkite



Media Law

Broadcasting is a great privilege and 

opportunity for anyone involved. 

Broadcast carries with it a great power to 

influence our society and community.

It’s this power that makes it imperative that 

we act responsibly when accessing a 

broadcast medium.

SYN Radio broadcasts on a Community 

Broadcasting license. With a Community 

Broadcasting license comes a number of 

responsibilities we have to follow.

This license is awarded by the Australian 

Communications and Media Authority 

(ACMA) who regulate the broadcast 

industry.

Ours is a “Youth” license. This means that 

SYN must demonstrate that it actively 

represents and makes content by and for 

young people.

This is why SYN restricts participation to 

those under the age of 26.
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The Community Broadcasting Codes of Practice

The Community Broadcasting Codes of Practice is the document that the ACMA uses to 

ensure Community Broadcasters are acting within the law. If we do not follow these codes 

the ACMA may apply penalties including significant fines or in the worst case scenario 

they may remove our license.

Community Broadcasters are united by six guiding principles. We will work to:

Promote harmony and diversity and contribute to an inclusive, cohesive and culturally-

diverse Australian community

Pursue the principles of democracy, access and equity, especially for people and issues 

not adequately represented in other media

Enhance the diversity of programming choices available to the public and present 

programs that expand the variety of viewpoints broadcast in Australia

Demonstrate independence in programming as well as in editorial and management 

decisions

Support and develop local arts and music

Increase community involvement in broadcasting.

SYN is bound by the following in particular:

SYN will not broadcast anything deemed as racist, homophobic or discriminatory on the 

basis of gender, religion, age, nationality or physical/mental stability.

(Words used in a derogatory fashion like “gay”, “retard”, “wog”, etc are NOT acceptable.)

SYN will not incite, encourage or present violence or brutality.

Promote the use of drugs including alcohol, tobacco and illegal drugs.
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Defamation

“To defame is to harm someone’s 

reputation or lead people to ridicule, avoid 

or despise someone”

Defamation is one of the biggest legal 

issues for any media organisation.

Bad cases of defamation can cost media 

organisations millions of dollars. SYN is a 

not for profit organisation - a bad 

defamation case could potentially shut 

SYN down.

You can defame someone on any public 

medium. Television, radio, publication or 

the internet (including social media)

Most defamation is caused through the 

spreading of misinformation or lack of 

proof. Example:

“Joe Bloggs doesn’t wash his hands after 

he goes to the toilet”

This statement might be true, but you can’t 

prove it. If you broadcast this statement 

and it had an impact on Joe’s reputation 

we could be sued for defamation.

Who is responsible?

All parties involved are considered 

responsible. This can be:

- You for making the comment or allowing 

someone else’s comment to go to air.

- Guests who you’ve invited to comment.

- SYN as an organisation.

But we are telling the truth!

You have to be able to prove it in a court of 

law. A rumour you heard from a friend is 

not good enough.

But we were just trying to be funny!

It MUST be obvious to the audience that it 

is satire. Your intention is irrelevant - what 

matters is how the audience perceives it.

But it is just my opinion!

“Fair comment” allows you to say or write 

what you like IF:

- The comments are identified as your 

honest opinion.

- It is an opinion a reasonable member of 

the community could also hold.

- The comments are relevant and in the 

public interest.

- It is based on true facts and the facts are 

included within your opinion.
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Contempt of court

You cannot broadcast comments that could influence a court case.

You must assume innocence until proven guilty whenever talking about crimes or 

suspected crimes. Guilt can only be proven by a court.

Example:

WRONG:

“Joe Bloggs murdered his wife this weekend. Police have taken him into custody for 

questioning”

BETTER:

“It has been alleged that Joe Bloggs killed his wife this weekend. Police have taken him 

into custody for questioning”

Using the words “accused” or “alleged” is not necessarily a defense from contempt of 

court. You may only report on police proceedings and you may not introduce evidence into 

the public sphere or talk about a defendant’s past criminal record.

Why is this important?

You could face potential jail time if found in contempt of court. In the worst case 

scenario a judge may decide that what you broadcast had too much influence on the case 

and let the person who committed the crime go free.

Be particularly careful reporting anything you have read from the internet. Wherever 

possible get your information directly from the police/the courts and don’t assume the 

mainstream media have followed these guidelines. We can still get in trouble for re-

reporting misinformation from the mainstream media.

Ask yourself: Could this information affect a court case in any way?
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Plagiarism, copyright and the SYN brand

In Australia you automatically receive copyright for your original work. You do not need to 

register your original work to be protected by copyright law.

Copyright law is mostly about respect. Respect for you, respect for SYN and respect for 

other people’s work. You must obtain permission before using someone else’s work or for 

using any SYN intellectual or physical property for non SYN purposes.

However there are some things you don’t need permission to use on radio:

- Commercial music - SYN pays a license each year to be able to play commercial music. 

“Commercial music” is defined as any music that is public and legally obtainable.

- Professional sound effects - treated the same as commercial music.

- Film or audio grabs to illustrate a review or story (Make sure you credit the source).

- Original material from other sources such as the net, newspapers or magazines.

(You CANNOT use these online - we are only covered for our broadcast)

You MUST have permission for:

- Film grabs if it’s not for a review.

- Song parodies.

- Unreleased musical material.

NEVER copy other people’s work directly for use on SYN platforms. Plagiarism is a very 

serious breach of another person’s copyright. You can quote people or rephrase their 

ideas into your own words, but under no circumstances should you copy.

Material produced using SYN’s equipment and resources is owned by SYN and for non-

commercial purposes only. If you wish to use anything for a commercial purpose you must 

get the permission of SYN management.
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Sponsorship and advertising

SYN is a not for profit organisation operating under a Community Broadcasting license.

Advertising is strictly prohibited on SYN Radio.

Instead, SYN is able to sell “sponsorship” with some strict rules:

- SYN may broadcast no more than 5 minutes of sponsorship per hour.

- Sponsors must be clearly identified in the sponsorship announcement.

Because of the ban on advertising, presenters on Community Radio have to be especially 

careful about not accidentally advertising or promoting a particular service or product.

Only SYN management may coordinate sponsorship. Even if no money changes 

hands we can still be found in breach of the advertising ban.

The key way to avoid this is to:

- Provide balance in your content or reporting. Don’t focus too much one product, 

company or service.

- Don’t mention prices or points of sale. Example: It’s fine to say a video game has been 

released, but don’t direct people specifically towards a store or talk about their prices.

- Post the information on your show’s page on our website. Our website doesn’t have the 

same restrictions, so you can refer people to our site instead.

You should declare any commercial conflicts of interest to SYN staff.

Example: You want to host a football show, but you work for your Uncle’s football 

merchandise shop.

Being not for profit is an important part of our identity and operations. We don’t want to be 

perceived as motivated by commercial interests.

32



Media ethics

Media ethics are the values you promote and follow when you 

broadcast. They might not be prescribed in the law, but they 

are part of your responsibility as a broadcaster.

You are making an ethical choice every time you go to air. You 

should always consider the impact your content may have on 

the audience. A few ethical considerations:

Is your program content appropriate for the time slot and 

potential audience?

Is your content balanced or fair?

Are you influencing or informing your audience?

Could your content negatively affect the audience?

“You should always 

consider the impact 

your content may 

have on the 

audience”

33



Mental health

Broadcasters have an ethical responsibility 

to look after the mental health of their 

audience. It is an ethical standard of the 

media to provide information about mental 

health services whenever content could 

have a negative impact on the audience.

If you ever reference mental health 

conditions or suicide you MUST read out 

mental health services.

Some key services include:

Lifeline - http://lifeline.org.au

13 11 14

Kids Help Line - http://kidshelpline.com.au

1800 55 1800

Beyond Blue - http://beyondblue.org.au

1300 22 4636

If you are ever concerned about the 

potential impact your content may have on 

the audience contact SYN staff who can 

assist.

Appropriateness of content

Is your content appropriate for the 

potential audience listening?

For example: A parent is likely to be 

picking up their young child from school at 

3-4pm in the afternoon. Would you play a 

song with heavy swearing or adult themes 

during this time?

If you ever play music or present content 

with adult themes you must provide the 

listener with a warning beforehand.

Balance/Fairness

Is your content balanced/fair?

If you’re talking about a potentially 

controversial topic are you providing a 

diversity of opinions? Are you being fair to 

the opposing viewpoint?

Sometimes “balance” can be skewed as 

well. 95% of doctors might agree on an 

appropriate treatment - should the 5% of 

doctors who disagree receive 50% of your 

airtime or 5%?
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